






Examples



Pricing
Due to the many variable parameters associated with new campaigns, it is difficult to provide 
a standard pricing model.  We prefer to work with each client individually to tailor a campaign 
based on their goals and requirements and then assign a price accordingly.

Some of the factors that affect pricing include:

• Amount of information being collected from the consumer
• Incentive provided to the consumer
• Level of targeting
• Relevance to our media

Testimonials
Our clients, partners, and users are loyal to us because we take pride in the work we do and 
deliver great results - giving away over 4,000 prizes to our users and delivering over 5,000,000 
leads a year for clients.

Reprise Media (Client) “Reprise Media Canada has partnered with adjump on 
several campaigns to ensure that our clients coupons, sales, and giveaways gain the 
most exposure at the most affordable CPA. The traffic and conversion volumes they 
deliver often exceed expectations, and regularly outperform all other media sources. 
Through our various programs, adjump users on average view 27% more pages, 
spend 17% more time on site, bounce 50% less often, and are 42% more likely to 
convert. When promoting coupons, sales or giveaways, be sure to include adjump on 
your plan.”

Arcane (Agency) “adjump Media is committed to ensuring the success of every 
campaign collaboration they work on, providing powerful insight into their 
audience on every step along the way.  I have worked with adjump on several 
different campaigns; they offer consistently high quality results and are always 
very pleasurable to work with.”


